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Abstract 
Cloud kitchens are a new business concept in the restaurant industry due to the swift expansion of online food 
delivery service. Cloud kitchens do not have dine-ins and are based only on online orders, which allow keeping 
operation costs lower and expanding into a more extensive market. This paper seeks to examine the principle of 
cloud kitchens and how they affect the conventional restaurants. Primary and secondary data is the foundation of 
the research and the data collection is based on questionnaires, journals and industry reports. The analysis shows 
that cloud kitchens can have a large impact on consumer choices, risk further competition, and promote digital and 
hybrid forms of traditional restaurants. The researched work concludes that the concept of cloud kitchen is 
transforming the restaurant industry and will remain crucial in its further evolution. Cloud kitchens are one of 
various disruptive technologies that have transformed the restaurant industry as a result of the growing demand of 
online food delivery. This paper will examine the rise of cloud kitchens and assess their effects on the traditional 
restaurants that have a dine in facility. The descriptive research techniques included the collection of data 
concerning consumers and secondary sources including research articles and industry reports. The analysis 
confirms that cloud kitchens are cost efficient, flexible in their operation and decision making is based on 
technology. They are however, also threats to the usual restaurants in the form of competition and loss of footfall. 
The study notes that the traditional restaurant must embrace hybrid approaches in an effort to stay competitive in 
the changing food service market.    
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Introduction    
The restaurant industry has been changed by the rapid development of online food delivery services. The 
introduction of cloud kitchens (often referred to as ghost or virtual kitchens) is one of the most important ones. 
These are kitchens that are not associated with the option to dine in and only prepare food to fulfils online orders. 
Cloud kitchens use technology, lower costs of operation and evolving consumer preference to compete with 
traditional restaurants. The presented project examines the idea of cloud kitchens and tests its implications to 
businesses of regular restaurants. Cloud kitchens are a type of food business that does not provide a dine-in option. 
They generally operate through food delivery apps like Swiggy and Zomato to deliver food safely and order online. 
Because cloud kitchens do not have to build or maintain physical dining rooms, they are able to reduce their 
overhead costs significantly compared to traditional dining establishments (for example, by eliminating rent, staff 
and other operating costs). As a result, businesses can offer a lower price point for customers, test various types of 
cuisine, and quickly open new locations. The cloud kitchen industry has experienced tremendous growth as a result 
of advances in technology, rising use of smartphones, and the growing trend of ordering food online. Cloud 
kitchens are attractive to consumers for reasons such as being convenient, having many choices of food available, 
offering quick delivery times, and having promotions or discounts that entice them to order from their services. 
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Because cloud kitchens are designed for new entrepreneurs or established restaurant owners to access a broader 
consumer base without large capital investments, there is much potential to tap into these markets. 
 
Statement of the problem    
The online food delivery platforms and the subsequent rapid growth of cloud kitchens have altered the restaurant 
industry structure to a great extent. Although cloud kitchens are cost efficient and convenient, they have increased 
competition to the old dine-in restaurants by growing in number. Other challenges that most restaurants are 
confronted with include low customer traffic, competition in pricing, and the necessity to digitalise. Thus, the 
influence of the cloud kitchens on the traditional restaurants and the overall impact that these changes have on 
business and consumer preferences is another matter that needs to be explored. The internet has posed a challenge 
to traditional restaurants as there is an added competition, shifts in consumer behaviour, and reliance on online 
delivery services. This paper will examine these issues that are posed by traditional restaurants by the rise of cloud 
kitchens and the factors that contribute to the customer preference in cloud kitchen services. The food service is 
one of the businesses that have adopted cloud kitchen as a business model because of low operating costs and 
growing demand of online food delivery. But with its quick growth, it has become an issue of concern among the 
old-time restaurant owners due to their decreasing dinein sales and profitability. This paper seeks to analyse the 
level at which cloud kitchens are affecting the traditional restaurants and how they need to adapt to such an 
evolving business environment.     
    
Scope of the Study    
The current research is confined to the comprehension of the concept of cloud kitchen and its effects on the 
conventional dine-in restaurants. The analysis is devoted to the development of cloud kitchens that are promoted 
by online food delivery services and shifting customer preferences. It focuses on the consumer awareness, 
consumption trends and drivers of preference to cloud kitchen services as compared to traditional restaurants. The 
role of the food aggregator platforms like Swiggy and Zomato in the promotion of the cloud kitchens and the 
growth of the market competition is also discussed in the study. It assesses the impact of the traditional restaurants, 
in terms of customer footfall, pricing, and digital or hybrid business model.   
 
Objectives of the study   
 • To establish the reasons that will make customers prefer cloud kitchens to the traditional              restaurants     
 •To study the awareness and preference of consumers on cloud kitchen services.    
 •To offer suggestion are based on study  
 
RESEARCH METHODOLOGY     
Research Design     
This research takes a descriptive research design to gain knowledge on the concept of cloud kitchen and how it 
has affected traditional restaurants. Through this design, the study will be able to analyse the consumer perceptions, 
preferences, and how the cloud kitchen has impacted the restaurant industry in terms of operations.  
   
Data Collection Methods    
The research relies on the primary and secondary data to derive a detailed and trustworthy information on the 
topics of cloud kitchens and their influence on the mainstream restaurants. 
    
Primary data    
The term Primary Data’ describes data which has been obtained directly by the researcher for their study. The 
purpose of collecting Primary Data is to get firsthand knowledge of the information being collected and as such a 
structured questionnaire will be used throughout this research to collect Primary Data from those respondents who 
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are considered to be significant and capable of providing relevant Primary Data to the research project's worthiness. 
In terms of collecting Primary Data, the Researcher will use the research sources related to customers who use 
online delivery services as well as owners and operators of restaurants that are part of the food service industry to 
obtain fairly accurate and reliable primary data that can be related to Cloud Kitchens. 
 
Secondary data 
The secondary data used in this research is data that has previously been collected by individuals or organizations, 
which is publicly available as a standard reference. The author has gathered secondary data through recognized 
sources, including research journals, textbooks, industry reports, newspaper articles, and official websites. These 
sources provide a basis of knowledge and theoretical foundations for the topic of research. 
 
Sampling Technique    
Data is collected through convenience sampling which involves collecting data of the respondents who are readily 
accessible and who are willing to take part in the survey.  
 
Research Tools    

● Percentage Analysis 

● Rank Analysis  
 
Period of study     

The study of use’s primary data to collect information from respondents the period has been taken place between 
November 2025 and January 2026    
 
Limitations of study    

● The study includes 100 respondents that makes the sample size may not accurately reflect the total 
population 

● There may be bias towards primary data collected from the Respondent 

 
Review of literature    

1.Lahiri, Bose, and Majumdar (2024)¹ focuses on the impact of technology-based cloud kitchens on changing 
the food service business in India as a case study of Rebel Foods. The research draws attention to the fact that 
the integrated digital platforms, including the kitchen management system, AI-powered demand forecasting, and 
data analytics allow achieving operational efficiency, scalability, and uniform quality of a number of brands. The 
authors underline the importance of using digital and social media marketing to create brand awareness and 
customer engagement when there are no physical storefronts.    
    
2.Beniwal and Mathur (2021)²examined cloud kitchens as a lucrative option compared to the ordinary dine in 
restaurants and pointed at the low capital outlay, low operational expenses, and high profitability. Gupta (2020) 
underlined how the COVID-19 pandemic and shifting consumer preferences have fuelled the swift expansion of 
cloud kitchens in India. According to RedSeer (2020), due to the aggregator platforms and the changes in lifestyle 
in the cities, cloud kitchens play a huge role in the food delivery market. According to Choudhary (2019), the 
strategic strengths were found to be flexibility, scalability, and technology integration. In general, the available 
literature attests to higher efficiency, cost-benefits, and profitability of cloud kitchens in comparison to the 
traditional restaurant models.    
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3.Deepak et al. (2022)³ in their study investigated the financial viability of cloud kitchen companies in Hyderabad 
and discovered that it is a lucrative alternative to conventional restaurants because of the reduced cost of setups 
and operation. Maurya et al. (2021) indicated that cloud kitchens who were partnered with food aggregators 
received more revenues, particularly at the time of the COVID-19 pandemic. Convenience, online accessibility, 
and brand integration became the main issues identified by Vinish et al. (2021) as the contributing factors to the 
preference of online food delivery among consumers. Online food demand has grown considerably after the 
COVID, and as described by Hung and Meyerhoefer (2020), this is in favour of cloud kitchens expansion.    
     
4.Rong et al. (2021)⁵ also considered the creation of an intelligently computerised tilting drum system to process 
waste in the kitchen in situ with the focus on real-time monitoring and automation. Their analysis also emphasises 
the ability of combining temperature and oxygen sensors with cloud-based control to improve the efficiency of 
aerobic fermentation and shorten the processing time. The authors observe that conventional waste disposal 
processes in the kitchen, including landfill and incineration lead to degradation of the environment but Smart 
composting systems provide a viable alternative. The study proves that the automated control enhances better 
utilisation of resources, reduces labour expenses and promotes greener waste management habits contributing to 
the sustainable development of the city and effective management of kitchen waste.   

Percentage analysis and interpretation 

Table1.1  DEMOGRAPHIC CATEGORY OF THE RESPONDENTS 

 

Personal Profile Particulars No of Respondents Percentage 

Gender Male 54 54% 

Female 46 46% 

Age Below 20    18    18%    

21-30    52    52%    

31-40    20    20%    

Above 40    10    10%    

Marital Status Married    10    10%    

 Un Married    90    90%    

Educational School    10    10%    

Qualification Ug    76    76%    

Pg    14    14%    
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Occupation Student    70    70%    

Employed    15    15%    

Home Maker    5    5%    

Business    10    10%    

Source: Primary Data    
Interpretation    
The demographic characteristics show that 54% of respondents are male and 46% female. Most respondents fall 
into the 21–30 age group (52%), followed by those aged between 31–40 years (20%). A large portion of 
respondents are unmarried (90%) showing a majority of respondents being single. In terms of education, 76% have 
completed undergraduate degrees while 14% hold post-graduate degrees. In regards to work, the largest percentage 
of respondents are students (70%), followed by respondents working in employment and business. 

Table 1.2 FACTORS INFLUENCING CONSUMER PREFERENCES   

Factor Highly Agree% Agree% Neutral% Disagree% Highly Disagree% 

Convenience    60    30    6    3    1    

Time Saving    55    32    7    4   2    

Discounts    62    25    7   4    2    

Delivery Speed   50    35    8    5    2    

Food Quality    58  28   8    4    2    

    
 

 
 Interpretation    
According to the research conducted, convenience emerged as the primary driver of preference among the sample. 
The overwhelming majority of respondents agreed that convenience influences their choice of product. Discounts 
and promotions were also found to be important motivational factors that demonstrate a high level of price 

 

      

  

  
  

  

  

Factors influencing consumer preferences     

convenience       time saving       discounts       delivery speed       food quality       



International Journal of Scientific Research and Engineering Development-– Volume 9 Issue 1, Jan-Feb 2026   
                      Available at www.ijsred.com                              

ISSN: 2581-7175                                ©IJSRED: All Rights are Reserved                                              Page 1720    

sensitivity among respondents. The importance of food quality continues to be an important factor influencing 
consumers' purchases, as consumers expect to receive consistent and reliable products. Overall, the few 
respondents who disagreed demonstrate how strongly these factors positively influence consumer preference.   
 

RANK ANALYSIS 
Table 1.3  FACTORS INFLUENCING CUSTOMER EXPECTATIONS 

Factors No of Respondents Rank 
Cost Reduction    22    I    
Increased Online Research    20    II    
Faster Service & Delivery    18    II    
Reduced Operational Complexity    16    IV    
Menu Innovation & Flexibility    14    V    
Impact on Traditional Dining Sales   10    VI    

Interpretation    
According to the rank analysis, the most significant factor affecting how restaurants are impacted by Cloud 
Kitchens is cost reduction. This was also the most popular answer provided by survey participants. Next, increased 
online reach was also highly ranked as providing a way for restaurants to increase their number of customers 
through digital means.    
The third-ranked factor was faster service and delivery time; indicating that consumers want faster and more 
efficient service. In addition, the moderate influence of reducing operations complexity and improving menus was 
observed in the middle of the rankings.    
Finally, customers viewed Cloud Kitchens primarily as complimentary to a traditional dine-in restaurant rather 
than as a competitive threat to dine-in restaurants based upon survey participant responses.   
                              
Findings  

1. Convenience was the highest-ranked factor for consumers with over 90% (highly agree and agree) 
indicating that having access to their food service easily was one of the most important considerations 
when choosing a food service.    

2. Time Saving and Fast Delivery are Also Important to Consumers - With 87% of participants indicating 
that they value time savings and fast delivery, it demonstrates how critical consumers view efficiency when 
they order food. The rank analysis also supported  
that faster service is the third most important factor consumers use when evaluating the overall quality of 
their food service.    

3. High Price Sensitivity - 87% of those surveyed indicated they also value discounts and offer promotions, 
further demonstrating how cost plays a significant role in consumer decision-making. As also identified in 
the rank analysis, the greatest influence on the overall quality of food service was related to cost reduction. 
Thus, if a restaurant wants to adopt Cloud Kitchens as part of its operational strategy and compete 
effectively in the food delivery space, it must be aware of its value proposition regarding cost.    

4. The quality of food continues to be significant: 86% of respondents believe the quality of food is an 
essential factor leading to cloud kitchens providing their consumers with trustworthy food; therefore, 
ensuring they produce food with the same taste and proper sanitation processes to keep consumers loyal.    

   Suggestions    

1. Quality of Food: To provide customers with an enjoyable experience and ensure that they will return, all 
cloud kitchens should focus on maintaining a consistent level of taste, cleanliness, and appearance of food.    
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2. Speed of Delivery: Working with a good delivery partner and maximising how quickly you prepare orders 
will allow restaurants to meet the demands of consumers for fast delivery.    

3. Attractive Pricing and Promotions: Discounted prices or promotional pricing, combined with combo 
pricing and/or loyalty programs will help attract customers who are price sensitive as well as incentivise 
repeat visits.  

4. Use of Digital Platforms: Restaurants should take advantage of promoting their cloud kitchen offerings 
using online ordering apps as well as social media.    

5. Innovation in Menus: Incorporating new items to your menu on a regular basis will help keep consumers 
engaged with your brand.    
     

Conclusion    
The research indicates that cloud kitchens positively influence restaurant operations and consumer satisfaction. 
Reduced costs and operational complexity, faster delivery times, and greater access to consumers through digital 
channels are all major drivers of both consumer and business demand for these types of cooking facilities. 
Restaurants benefit from using cloud kitchens by allowing them to experiment with new menu items; however, 
cloud kitchens do not significantly impact  
traditional dine-in sales. In addition to the high quality of food and timely service, cloud kitchens provide a strategic 
advantage in today’s technology-focused and consumer-convenience-driven commercialization of products and 
services. Cloud-based kitchens can be a complementary and effective method for restaurants to increase 
operational efficiencies, enhance profit margins, and improve customer satisfaction.    
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