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Abstract: 
In recent years, there has been a substantial rise in target branding in E-commerce websites. This 

paper investigates how well are the users aware of these advertisements and how effective it is for 

these firms. Our findings show that the social media platforms do share the data details to these 

specific firms. The sample was taken from the general public. 
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Introduction: 
There has been a rise in targeted advertisement for every ecommerce platform which has led to a 

significant brand promotion. This realization has raised a concern to how effective is artificial 

intelligence in such form of promotion and how aware are users regarding the same. 

 

• Branding 

 

“A brand is any characteristic that sets one seller's good or service apart from that of other sellers. It 

might be a name, a term, a design, a symbol, or anything else. In business, marketing, and advertising, 

brands are used to build and preserve brand equity for the recognised product, which benefits the 

brand's customers, owners, and shareholders. At times generic brands can be differentiated from the 

name brands they are known for. 

It is believed that the ancient Egyptians, who were known to have engaged in the branding of livestock 

as early as 2,700 BCE, are the originators of the process of branding, which is defined in its original 

literal sense as marking by burning.A brand is any characteristic that sets one seller's good or service 

apart from that of other sellers. It might be a name, a term, a design, a symbol, or anything else. In 

business, marketing, and advertising, brands are used to build and preserve brand equity for the 

recognised product, which benefits the brand's customers, owners, and shareholders. Sometimes 

generic or retail brands can be distinguished from name brands.  

It is believed that the ancient Egyptians, who were known to have engaged in the branding of livestock 

as early as 2,700 BCE, are the originators of the process of branding, which is defined in its original 

literal sense as marking by burning. 

 

“The efficacy of these branding elements serves to validate brand equity, which is the quantifiable sum 

of a brand's value. Brand equity is developed by implementing marketing tactics to boost client loyalty 

and satisfaction, including side effects like decreased price sensitivity. Markets are becoming more 

dynamic and volatile. A brand is essentially a promise made to customers about what they may 

anticipate from items, including both emotional and practical advantages. A company has achieved a 

high level of brand equity when a consumer is familiar with or prefers it above its rivals.To measure 

brand equity, specific accounting standards have been developed. A brand, which is an intangible asset 
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according to accounting standards, is sometimes the most valuable asset listed on a company's balance 

sheet. Brand managers diligently oversee their brands to increase shareholder value. In order to 

optimise shareholder value, marketing investments can be managed (e.g., prioritised across a portfolio 

of brands) using the management strategy known as brand valuation. The idea of assigning a value to a 

brand encourages marketing leaders to be focused on long-term stewardship of the brand and 

managing for value, even when only acquired brands appear on a company's balance sheet.” 

“The corporation that is closely associated with a brand is frequently referred to by the metonym 

"brand." When referring to a brand of automobile that can be identified from a car model, the terms 

marque or make are frequently employed. A concept brand is a name that is connected to an idea rather 

than a particular good or service, such as breast cancer awareness or environmentalism. A brand 

connected to a commodity is called a commodity brand.”” 

 

• Artificial Intelligence 

 

“In contrast to the natural intelligence exhibited by animals, including humans, artificial intelligence 

(AI) is intelligence demonstrated by robots. The study of "intelligent agents," or any system that senses 

its environment and performs actions that maximise its possibility of attaining its goals, is how leading 

AI textbooks characterise the field. However, this definition is rejected by leading AI researchers. 

Some popular accounts use the term "artificial intelligence" to denote robots that simulate "cognitive" 

activities that humans connect with the human mind, such as "learning" and "problem solving." 

Advanced web search engines like Google, recommendation systems like YouTube, Amazon, and 

Netflix, speech recognition technology like Siri and Alexa, self-driving cars like Tesla, automated 

decision-making, and winning at the highest levels in strategic game systems are just a few examples 

of AI applications (such as chess and Go). The AI effect is a phenomena where actions once thought to 

require "intelligence" are frequently taken out of the definition of AI as machines grow more and more 

capable.” 

“Highly mathematical statistical machine learning has dominated the discipline in the first two decades 

of the twenty-first century. This method has been very effective in solving many difficult problems in 

both industry and academics. 

The many areas of AI study are centred on specific objectives and the application of certain techniques. 

One of the long-term objectives of the area is general intelligence, or the capacity to solve any 

problem.  

There is a philosophical discussions on the nature of the mind and the morality of developing 

intelligent artificial entities. Since antiquity, myth, fiction, and philosophy have all addressed these 

concerns. With its great potential and power, science fiction and futurology have also proposed that AI 

may endanger humanity's existence.” 
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Statement of the Problem: 
Reference of data confidentiality is the alignment of all business units within an enterprise to 

ensurethattheyare workingtogethertoachieveprojectedgoals.Whileit mayhavemany policies and 

statements to protect these data there still has been a huge loss to these data. Users share a specific 

type of input and further see these as targeted advertisements to them. 

 

ResearchGap: 

After all the literature review, it has been clear that there is a significant relation between what a user 

searches on their search engine and what advertisements they receive on their social media platform. 

But sample andgeographical constraints are observed in all the research.So, this study will aim to find 

and constructthe same work by comparing the search engines and social media platforms used by 

individuals.Throughthisstudy, the objective is to study the use of artificial intelligence in brand 

promotion by ecommerce businesses. 

 

Methodology: 
 

For this study a defined questionnaire was developed from the literature sources based on the user 

preferences and top social media platforms.Thefollowingratioswereused on thecollected data: 

1. Type of search engine 

2. Type of social media platform 

3. Knowledge of target advertisements 

4. Use of Ecommerce websites 

 

Statisticaldepictionisusedtofindingthecorrelationamongtherelated and non-relatedvariables. 

 

Hypothesis forthestudyincludesthefollowing: 
 

1. Thereisasignificantrelationshipbetweenwhat a user searches on a search engine and seeing a target 

advertisement. 

2. Using any social media platform would lead to receiving more targeted advertisements. 
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3. Using artificial intelligence would lead to more refined targete

 

 

 

Analysis:  

 
Primary Data Analysis:  

“The analysis method which was used to perform qualitative analysis was focus group research. In this 

focus group research method, we did have to

group of people who have a quite amount of technology and who use Flipkart and Amazon frequently

The participants are sampled from the study population. The aim is to obtain knowledge of the 

participant's considerations and ideas on 

Amazon and Flipkart. 

The method is feasible in illuminating the 

single source of data or in combination with other methods. As the method provides data in

context it is used as an alternative to individual interviews, when appropriate, or in the initial 

development of a questionnaire.Focus group interviews is considered to be of value in health 

research.” 

 

Data Analysis –  

1. Experience about the service recovery of Flipkart

Here the study was conducted to know what was the level of service recovery by Flipkart. 

We found that 62.5% of the respondents felt it 

and 6.3% of the respondents felt it was very good. 

Hence it is clear that the service recovery of Flipkart is at 

tracking the service.  

 

2. Usage of chatbots by Flipkart 
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Using artificial intelligence would lead to more refined targeted advertisement. 

The analysis method which was used to perform qualitative analysis was focus group research. In this 

we did have to perform a planned discussion and interview with a smal

who have a quite amount of technology and who use Flipkart and Amazon frequently

The participants are sampled from the study population. The aim is to obtain knowledge of the 

participant's considerations and ideas on how artificial intelligence is used in the brand promotion of 

The method is feasible in illuminating the variety of viewpoints held in a population. It is used as a 

single source of data or in combination with other methods. As the method provides data in

context it is used as an alternative to individual interviews, when appropriate, or in the initial 

development of a questionnaire.Focus group interviews is considered to be of value in health 

service recovery of Flipkart –  

Here the study was conducted to know what was the level of service recovery by Flipkart. 

We found that 62.5% of the respondents felt it was good,31.3% of the respondents felt it was average, 

lt it was very good.  

Hence it is clear that the service recovery of Flipkart is at a good level because of the use of 

of chatbots by Flipkart –  
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Here the study was conducted to know what was the level of service recovery by Flipkart.  

,31.3% of the respondents felt it was average, 

good level because of the use of AI in 
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Here the study was conducted to know 

to resolve their issues without contacting customer care. 

We found that 75% of the respondents 

it was average, 6.3% of the respondents f

poor.  

Hence it is clear that the audience of Flipkart is not aware of the chatbots

 

3. Use of the voice assistant feature to buy products

Here the study was conducted to know the use of voice assistance feature provided by Flipkart to make 

the buying process easy for the customer.

We found that 93.8% of the respondents haven’t used it yet and only 6.3% of the respondents have 

used it.  

Hence it is clear that the audience of Flipkart is not aware of the voice assistant feature

 

4. Ability to customize the products 

Here the study was conducted to know the ability to customize the products the customer is willing to 

buy on Flipkart.  

We found that 50% were able to customize and 50% weren’t able to customize. 

Hence it is clear that the customers of Flipkart are most probably aware of the process of customizing 

the product. 

 

5. Personalized product recommendation
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Here the study was conducted to know the use of chatbots designed by Flipkart which will help clients 

to resolve their issues without contacting customer care.  

% of the respondents have not used the chatbots yet, 12.5% of the respondents 

ondents found it wasgood, and 6.3% of the respondents found it was 

the audience of Flipkart is not aware of the chatbots.  

the voice assistant feature to buy products from Flipkart –  

know the use of voice assistance feature provided by Flipkart to make 

the buying process easy for the customer. 

We found that 93.8% of the respondents haven’t used it yet and only 6.3% of the respondents have 

f Flipkart is not aware of the voice assistant feature

to customize the products the customer iswilling to buy on Flipkart –

Here the study was conducted to know the ability to customize the products the customer is willing to 

We found that 50% were able to customize and 50% weren’t able to customize.  

customers of Flipkart are most probably aware of the process of customizing 

ersonalized product recommendations from Amazon to the customer –  
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know the use of voice assistance feature provided by Flipkart to make 

We found that 93.8% of the respondents haven’t used it yet and only 6.3% of the respondents have 

f Flipkart is not aware of the voice assistant feature.  

–  

 
Here the study was conducted to know the ability to customize the products the customer is willing to 

customers of Flipkart are most probably aware of the process of customizing 
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Here the study was conducted to know whether the respondents received 

recommendations from Amazon. 

We found that 75% of the respondents received the recommendations and 25% didn’t received 

recommendations.  

Hence, we can say that artificial intelligence is working properly for those who have a lot of interest in 

surfing online e-commerce sites.  

 

6. Use of Alexa which is enabled in Amazon for hands

Here the study was conducted to know the use of

shopping.  

We found that 68.8% of the respondents haven’t used this feature and 31.3% of the respondents had 

used this feature.  

Hence, we can say that the voice assistant is provided by Amazon is used more 

 

Observations – 
Amazon has dominated Indian e-commerce, and a key component of its cutting

application of artificial intelligence. The platform has steadily transformed the way the audience shops 

by opening the door for elements like ease and cost in the retail industry. 

The platform's major tools for advancement are automation, artificial intelligence, and bots. It 

continually prioritizes growth and progress. 

In the marketplace, brand awareness is a key success facto

and the best prices is Amazon. Excellent usability, speed, and readability on the e

increase existing customer loyalty and push the company closer to consumer retention.

 

Conclusion-  
Artificial intelligence (AI) offers a great deal of potential for finding the perfect customer for the goods 

in the store, providing them the deal based on their purchase history, and being able to predict potential 

sales and use the data for inventory man

on previous purchases because it is easier to use, more convenient, and allows customers to get the 

precise product they need using smart research because the work of typing the search query woul
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Here the study was conducted to know whether the respondents received any Personalized product 

We found that 75% of the respondents received the recommendations and 25% didn’t received 

Hence, we can say that artificial intelligence is working properly for those who have a lot of interest in 

Alexa which is enabled in Amazon for hands-free shopping– 

Here the study was conducted to know the use of Alexa which is enabled on Amazon for hands

68.8% of the respondents haven’t used this feature and 31.3% of the respondents had 

Hence, we can say that the voice assistant is provided by Amazon is used more than Flipkart. 

commerce, and a key component of its cutting-edge offerings is the 

application of artificial intelligence. The platform has steadily transformed the way the audience shops 

r elements like ease and cost in the retail industry.  

The platform's major tools for advancement are automation, artificial intelligence, and bots. It 

continually prioritizes growth and progress.  

In the marketplace, brand awareness is a key success factor. The firm with the most brand recognition 

and the best prices is Amazon. Excellent usability, speed, and readability on the e

increase existing customer loyalty and push the company closer to consumer retention.

Artificial intelligence (AI) offers a great deal of potential for finding the perfect customer for the goods 

in the store, providing them the deal based on their purchase history, and being able to predict potential 

sales and use the data for inventory management. It is the best thing ever for recommendations based 

on previous purchases because it is easier to use, more convenient, and allows customers to get the 

precise product they need using smart research because the work of typing the search query woul
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ersonalized product 

We found that 75% of the respondents received the recommendations and 25% didn’t received 

Hence, we can say that artificial intelligence is working properly for those who have a lot of interest in 

 
Amazon for hands-free 

68.8% of the respondents haven’t used this feature and 31.3% of the respondents had 

than Flipkart.  

edge offerings is the 

application of artificial intelligence. The platform has steadily transformed the way the audience shops 

The platform's major tools for advancement are automation, artificial intelligence, and bots. It 

r. The firm with the most brand recognition 

and the best prices is Amazon. Excellent usability, speed, and readability on the e-trade website will 

increase existing customer loyalty and push the company closer to consumer retention. 

Artificial intelligence (AI) offers a great deal of potential for finding the perfect customer for the goods 

in the store, providing them the deal based on their purchase history, and being able to predict potential 

agement. It is the best thing ever for recommendations based 

on previous purchases because it is easier to use, more convenient, and allows customers to get the 

precise product they need using smart research because the work of typing the search query would be 
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decreased. Customers would find it more convenient if Amazon helped them with their 

purchases.Better personalized recommendations would be for e-commerce sites, that they should 

concentrate on family needs based on the family data available instead of targeting single users as in 

the Indian culture, the purchases are for the family rather than an individual user. 
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